
Now More Features!
Farm Progress 
Growing Degree Days™

Mobile App for
Smartphone
users
Stay on top of your local crop maturity 
with our FREE Farm Progress Growing 
Degree Days App for Blackberry, 
Android and iPhone smartphone users. 

Now with even more features—
•Get instant GDD/GDU reports 
for your area or anywhere in the 48 
states—24/7! 
•On-demand GDD time period—
change to suit your crops.
•NOAA weather feature includes radar, 
forecasts, current conditions, etc.

Farm Progress is partnering with 
Genuity® traits and the Channel® 
Seed Brand to bring you this FREE 
industry exclusive app.

Search “Growing Degree Days” in the 
Android Market, iTunes/Apple App Store 
or Blackberry App World.

Now for — Blackberry, 
Android and iPhone smartphones

The App is FREE!*

App is compatible with Blackberry smartphones 5.0.0 operating systems,  Android smartphones with operating systems version 1.5x or 
higher and iPhones with operating system 4.0x or higher. Farm Progress is the publisher of your local state farm/ranch magazine.

*Note: The app is free. Your usual phone data and phone usage charges apply.

Rural towns see
a bright future
By RILEY GARDAM

AS two-thirds of Iowa’s counties have 
seen their populations decline 
 during the past 10 years, leaders 

in the state’s southeastern region are con-
fi dent the future is bright.

“Rather than resting on their laurels 
and relying on their existing assets to get 
by, leaders in Lee and surrounding coun-
ties continue to strive for improvements,” 
says Yvonne Knapp, director, Lee County 
Economic Development Group.

Economic-development efforts are evi-
dent in the list of the leading businesses 
in the region, which reads more like a bus-
tling metropolis than a region with a popu-
lation of less than 40,000.

“Rural America tends to progress at the 
rhythm of a pendulum,” says Bill Menner, 
USDA Rural Development state director in 
Iowa. “Southeast Iowa has chosen to use 
this downturn as a period to regroup and 
organize a plan for moving forward.”

Despite the slow economic recovery 
process, southeast Iowa has recently 
had many expansion and relocation proj-
ects, including Siemens Energy, DuPont, 
Roquette, Pinnacle, Matt’s Green House 
and many others. For example, since the 
fi rst wind turbine blade came off the line 
in February 2007, the Siemens facility in 

Fort Madison has expanded from 200 em-
ployees to 800 employees.

“The banking environment continues 
to be strong, and the industries in the area 
continue to grow and make investments 
in their facilities,” says Matthew Morris, 
president and chief executive offi cer, Fort 
Madison Bank and Trust. “We are fortunate 
to have a very diverse employer base, and 
we are attractive to new business because 
of the low cost of living, good school sys-
tems and central location in the country.”

Community offerings such as parks, 
trails, recreation complexes and good 
transitional housing are also important 
economic-development tools. “Jobs are 
very important, but attracting those jobs 
takes other community assets that are 
easy to forget about, but essential in the 
recruitment process,” says Morris.

Build on a strong ag base
USDA recently awarded funds to help the 
Southeast Iowa Regional Economic and 
Port Authority develop a master strategic 
plan for the area. One outcome of this plan 
was the creation of a “shovel-ready” site 
that provides an attractive location for new 
and existing businesses in the area.

Leaders in southeast Iowa continue 
to stress local growth and are developing 
ways to build upon the area’s strong agri-

cultural base. Local businesses recently 
received nearly $250,000 in USDA Rural 
Development grants to support technical 
assistance for the development of local 
foods systems. The funds came in the 
form of the agency’s Rural Community 
Development Initiative and the Rural 
Business and Enterprise Grants.

“Tremendous progress has been made 
that will serve the communities well into 
the foreseeable future through leadership 
combined with community empower-
ment,” Knapp says. “But the work in south-
east Iowa is far from fi nished.”

A proposed project called “Go RuraLEE” 
would encourage the consolidation of sur-
rounding small towns to gain stronger bar-
gaining power and cut costs on municipal 

FARMERS MARKETS: More communities in southeast Iowa are using the region’s 
strong agricultural base as a foundation for economic growth.

functions. The program is projected to cut 
down on competition for funds and jobs 
in the area, while saving existing jobs that 
would otherwise be terminated due to a 
lack of available funds. It is also projected 
to boost economic and community devel-
opment via new programs using the area’s 
natural resources.

“The long-term goal is to be a strong 
network of healthy and prosperous com-
munities with a high quality of life, a sus-
tainable environment, a wealth of personal 
and professional opportunities, and a 
strong capacity for economic growth cre-
ated by and for the people who live and 
work here,” says Knapp. 

Gardam, a college student, was a summer 
intern with USDA Rural Development.
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